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On the analytical framework of Rosen-Roback, this paper builds general spatial 
equilibrium of urban system and investigates the relationship among city amenity, 
housing price and compensating income. 
Taking Chinese real condition into account, firstly, on the basis of Glaeser’s 
theoretical model, this paper theoretically deduces the general equilibrium and raises 
three core propositions supporting my thought. Secondly, this paper defines the city 
amenity of our country on the basis of predecessors. This paper also divides city 
amenity into nature amenity and culture amenity and builds the amenity index of 35 
cities. Thirdly, using the panel data of Chinese 35 cities during 2002-2012, this paper 
makes an empirical analysis and verifies three propositions. This paper finds that 
housing price has a positive relationship with city amenity. Housing price is higher 
when city amenity is better. This paper also finds income after adjustment of housing 
price has a negative relationship with city amenity. People suffer lower income after 
adjustment of housing price due better city amenity and indirectly acquire higher 
income after adjustment of housing price due worse city amenity. Thus this income can 
be regarded as compensating income. Further, this paper also indicates that city amenity 
can enhance the growth of city size. In other words, higher amenity compensates lower 
income. This results also explain the phenomenon that people head to big cities like 
Beijng, Shanghai, Guangzhou, Shenzhen on the condition of high housing price and 
low income------because these cities have good amenity. Heading to big cities is a 
reasonable public choice.  The growth of city is an endogenous growth and the growth 
of city is the result of city amenity. 
Under the results above, this paper indicates that control the city size of big and 
extra-big cities by administrative measure may not achieve the expected result. The 
high amenity of big cities attracts immigration and this attraction would decline with 
low amenity after too many people inflow. Hence, this paper do not support the policy 
of controlling the city size of big and extra-big cities by administrative measure. City 
















urbanization of people is a process determined by marketing mechanism. Further, the 
urbanization determined by marketing mechanism is actually an evolving process under 
people’s free immigration choice. This paper implies that new type urbanization and 
optimization of urban system rely on the marketing mechanism. 
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第 1 章  导论 
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答案是否定的。以北京、上海和广州为例，北京的常住人口从 1978 年的 871
万增加到 2011 年 2018 万①，常住外来人口从 21 万增加到 742 万；上海的常住人
口从 1104 万增加到 2347 万，常住外来人口从 6 万增加到 927 万；广州的常住人









后城市化的发展趋势，1970 年超过 1000 万的人口的城市只有东京和纽约，城市
人口分别达到 2300 多万和 1600 多万，到了 1990 年千万级别的城市达到 10 个，
东京的人口达到 3200 多万。到了 2011 年，全世界共有 23 个城市人口规模达到



















卡特(Kolkata)的人口也都超过了 1 千万（UNDESA,2012）[1]。 


















2006; Scott, 2010）[4-5]或者城市的宜居性决定（Mueser & Graves, 1995; Glaeser & 
Gottlieb, 2006）[6-7]，或者两者兼而有之（Arntz, 2010）[8]。Buch 等（2014）[9]从
                                                             




















































③ 与 Glaeser（2009）[18]的研究结论一致。 
④ 英文为 proximity，接近性会产生知识外溢，提升劳动力技能和匹配性，这种效应由于城市密集人口的互
动而放大，是城市的繁荣不可忽视的重要因素。正如 Glaeser（2011）[19]在《Triumph of The City：How Our 
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